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Electronic Business
	Electronic business refers to partaking business transactions and any other involved activities through the use of the internet. Online marketing involves transacting business activities through online platforms such as mobile phones and computers. Such activities include searching for customers and providing the products and services on internet platforms (Cassidy, 2016). Online business involves the transaction of goods and services and exchange of information between the seller and buyer and in some cases, the intermediaries such as middlemen and brokers. Electronic business is an essential matter in the success of any business. With the increasingly changing technology, online marketing is becoming a commonly used form by most companies. The online store helps organizations to market and avail their products to the potential customers, thus reducing the transaction time and cost.
Forms of Electronic Business
Electronic business has made business transactions easier through different types by availing products and services to consumers. Such examples of online activities include electronic marketing and electronic commerce. E-commerce involves the exchange of both products and services between organizations, companies, and individuals through the use of internet sources such as mobile phones and computers (Cassidy, 2016). Electronic marketing is the creation of awareness about a new or existing product and service to the public or potential customers through online platforms. E-commerce deals with online services such as electronic data interchange between businesses, marketing electronic transaction processing, and electronic fund transfer. Online businesses, organizations can manage the supply chain movement of goods and inventory control. Companies can market their products and services to all potential customers by availing their products in the online platforms and be able to negotiate and come into a mutual agreement quickly. The electronic business may be of different types which include; business to business, business to consumer, consumer to consumer and consumer to a business form of information transaction. The type of electronic marketing is determined by the kind of information and the end-user on the internet platform.
[bookmark: _GoBack]Advantages of Electronic Business
It is cheaper to start up an electronic business as compared to setting up any other company. One can start up electronic business by just staying at home with the required device, software, and internet access. It is also so easy to start an electronic business since then there is no need for one to move to the market and such for customers physically but bring the customers to themselves by availing the products and services on the internet (Traver, 2016). With electronic commerce, the transaction cost of traveling to the market place in search of customers has got reduced. Electronic business is beneficial to customers in that one can make any business transaction from anywhere with no time restriction. Technology is gradually changing from time to time, and therefore, the government provides help through subsidies to support the digitalization.
The government subsidies help develop the electronic business by coming up with new forms of promoting electronic transactions between businesses and consumers. For anyone who has an online store can enjoy the government subsidy benefit. Another advantage of the electric market is that there is no time limitation for carrying out any business transaction. As long as the needed resources such as the internet and a device are available, anyone can transact business at any time since the internet has no time limitations, and it is always available (Traver, 2016). With this advantage, electronic transactions enjoy increased sales hence more profits as compared to other traditional markets. Location-based activities have time limitations since some are not open all hours.
Limitations of Electronic Business
	As much as the electric company has its benefits to both companies and consumers, so it does have some flaws and concerns about its operation. Online marketing does not encourage the personal touch between the seller and buyer. The reduced personal contact between buyer and seller does not allow for better transactional negotiation on the terms and conditions of the business (Peschl, 2016). As compared to the traditional model of business, electronic marketing does not enjoy such factors as customer trust and credibility. Electronic business encounters a time lag on the delivery time of the goods and services. In the traditional form of marketing, one gets the products and services immediately on buying them, which is not the case with electronic business. The electronic transaction starts when the buyer orders for goods, pays for them then waits for the delivery, which may take more than twenty-four hours. The delayed time on the delivery of products and services discourages most customers, especially in times of emergency. 
Online businesses encounter some security and integrity since it uses the internet for all business transactions carried out online.  Electric companies have a higher risk of security and integrity threat as compared to traditional forms of business since there is much access to many people to the internet platform (Peschl, 2016). There are many fake online businesses created by people to cone buyers with counterfeit goods online. Security threats by hackers, such as access to finances, bring a lack of confidentiality in business. The integrity issues and security threats do business to lack trust from its clients. Organizations and companies should come up with ways to protect the financial details, customer information, and transaction data to ensure customer privacy and confidentiality. Organizations need to encourage electronic business since it has its advantages that limitations. By considering the use of electronic transactions by the company will help them enjoy the benefits mentioned above, thus, successful business.
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